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ABSTRACT
Recently, Generation Z, born from 1995 to 2010, started entering the labor market and 
is becoming an important human resource. They will account for 27% of the workforce 
by 2025, therefore, studying this cohort and how they perceive careers is critically 
significant. However, literature on Generation Z’s self-perceived careers lacks literature 
summaries that can shed light on the current landscape of the research field. This study 
employs bibliometric methodologies to identify current research trends, assess 
state-of-the-art, and indicate future research direction. Results show 108 papers 
published between 2016 and 2022. Growth trends, geographical locations, leading 
sources, and authors are identified. Top documents are indicated, with main and 
trending topics, which provide suggestions for researchers who conduct research in this 
area.

Introduction

As the labor market continues to change, a new generational cohort – Generation Z – is steadily joining 
the workforce and will account for a quarter of the workforce by 2025 (Chillakuri, 2020). Born from 1995 
to 2012, this generation is still at the age of career starters and young professionals. However, they have 
already experienced a great deal in their entrance into the labor force. They have navigated a global 
pandemic, which resulted in sudden, widespread, and distressing job losses. As a result, internships were 
canceled, job offers revoked, and thriving careers disrupted. It was reported that Gen Z was the most 
severely affected generation who lost their job or got a pay reduction or an hour at work reduction at 
the beginning of the pandemic (The Center for Generational Kinetics, 2023). Despite all this, the resilient, 
diverse, and engaged generation persisted and navigated back into a world of hybrid work, the gig 
economy, or entirely remote work. Right after the pandemic, the world saw waves of Great Resignation, 
then Quiet Quitting, then mass layoffs by tech giants, and Generation Z either was a part of it or wit-
nessed these phenomena. Consequently, knowledge about their perceptions of careers, e.g. aspirations, 
preferences, and values, can help inform managers and policymakers to ensure alignment between strat-
egies and the self-perceived careers of Gen Z.

Individuals are collectively called a generation when they were born in the same chronological, social, 
and historical timeframe and therefore share similar characteristics and behaviors (Twenge et  al., 2010). 
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Thus, each generation has its own biography, by which the personality of that generation is shaped 
(Khan & Al-Shibami, 2019). Based on this, one of the most distinctive identities in generational theory 
and research lies in the bracket of the birth year (Anderson & Gettings, 2020; Egerová et  al., 2021), for 
example, baby boomers born from 1946–1961, Generation X from 1962 to 1979 (Arora et  al., 2020), and 
Generation Y, or Millennials, from 1979 to 1994 (Raslie & Ting, 2021). As each generation distinct them-
selves from others in terms of expectations, experiences, values, education, family, lifestyle, and work 
ethics (Akhras, 2019; Tang et  al., 2020), understanding the new cohort of Generation Z and devising 
strategies to accommodate them in the workplace assumes significance (Chillakuri, 2020). Consequently, 
the topic of careers for Generation Z has been attracting increasing interest from both scholars and 
practitioners’ worlds (Benítez-Márquez et  al., 2022).

With the characteristics of Generation Z who prioritize individualization and diversity (Deloitte, 2018), 
various researchers have investigated these young people’s careers using their own perspectives, for 
example, Aggarwal et  al. (2022), Egerová et  al. (2021). However, there has been no literature review on 
the topic of the Z generation’s careers, specifically from their own viewpoints. The definition of career 
emphasized the notion of a career as a self-perceived construct, i.e. ‘the individually-perceived sequence 
of attitudes and behaviors associated with work-related experiences and activities over the span of a 
person’s life’ (Alexander, 2016, p.4). The importance of the self-perceived career has also been long rec-
ognized as such a subjective career can be more significant to a person’s response to a situation than 
the objective career and can influence the goals pursued and the decisions consequently made (Collin, 
1986). Furthermore, the concept of subjective career success has been increasingly attracting attention 
from scholars (Ng & Feldman, 2014), highlighting the importance of individuals’ self-perceived evaluations 
and reactions to their careers. Therefore, the lack of a literature review on Generation Z’s self-perceived 
career is a serious dearth in the understanding of the needs, wants, and perceptions that Gen Z has in 
their career journey. Therefore, the primary aim of this research is to conduct a review of all previous 
works regarding the topic of Generation Z’s self-perceived career employing bibliometric methodologies.

The term’ bibliometrics’ was coined by Frunzaru and Cismaru (2018) and aimed at measuring the sci-
entific productivity of scholarly research. This approach of systematically reviewing the literature focuses 
more on measuring and assessing research productivity, impact, and collaboration in a quantitative man-
ner (Donthu et  al., 2021). The purpose of this analysis is to synthesize the research topic’s overall trends 
and patterns. Science mapping, i.e. visualizing bibliometric networks, is also employed as a robust 
method to examine a wide range of bibliometric networks (Romero & Lado, 2021).

In the Human Resource Management field, various works have used bibliometric methods, for exam-
ple, in the area of green human resource management research or human resource analytics (Qamar & 
Samad, 2021). In the specific career studies area, Chen (2021) also used bibliometric visualization to 
conduct a taxonomy of career studies between 1990 and 2012. Therefore, this method is deemed to be 
appropriate to present a systematic overview of the Gen Z self-perceived career literature (Table 1).

In particular, the research questions of this study are as follows:

Research question 1: What is the overall volume and growth pattern of publications in Generation Z’s self-per-
ceived career literature? What are the distributions of publications across the different countries?

Research question 2: Who are the top authors in Generation Z’s self-perceived career literature in terms of the 
number of publications and citations? What are the collaboration patterns in this field?

Research question 3: What are the top sources in Generation Z’s self-perceived career literature?
Research question 4: What are the top documents? What are the main and trending topics?

Materials and method

Methods

The primary research method employed in our study was bibliometrics which aims to explore the intel-
lectual structure of a specific domain in the extant literature (Donthu et  al., 2021). Science mapping 
was also used, which is a combination of classification and visualization to create a representation of 
the research area’s structure by partitioning documents, authors, journals, and keywords into different 



Cogent Business & Management 3

groups. Visualization is used afterward to create a visual representation of the classification that emerges 
(Zupic & Čater, 2015)

The primary source of data for this study is Elsevier’s Scopus database, one of the most extensive 
reputable research repositories in the world (Çağlayan Akay et  al., 2022). Additionally, this database offers 
wide coverage of journals in multiple disciplines and high-quality standards (Baas et  al., 2020). In the 
field of Human Resource Management, Scopus has been widely used in various bibliometric and litera-
ture review analyses (Farrukh et  al., 2021; Qamar & Samad, 2021).

Data collection

This research was conducted according to the Preferred Reporting Items for Systematic Reviews and 
Meta-Analyses (PRISMA). The PRISMA Statement principally embodies a four-phase flow diagram. Firstly, the 
literature must be thoroughly examined, which results in records. Following that, all records are to be 
screened through and then filtered by a set of eligibility criteria. Finally, the relevant studies are included 
in the final dataset, ready for analysis (Moher et  al., 2009). The information flow through the four steps, as 
guided by PRISMA, is illustrated in Figure 1. Initially, the search query is based on the scope of the study 
with the keywords ‘Generation Z’ and ‘Career’. Synonyms and different parts of speech of such two primary 
keywords were also collected, listed, and included to ensure the full coverage of our work.

The search queries, presented in Table 2, were searched based on the title, abstract, and keyword 
within the Scopus database on January 1, 2023. The first raw data returned 647 documents from 1963 
to 2022. After that, the data is filtered by Scopus filters based on broad categories, which reduced the 
number of total studies to 246 documents. The applied parameters in this phase were: (1) document 
types included: Article; (2) Language included: English; (3) Subject areas include: Arts and Humanities, 
Business, Management and Accounting, Decision Sciences, Economics, Econometrics and Finance, 
Psychology, and Social Sciences.

One criterion for inclusion is selecting empirical articles from journals only, which means the results 
from conference proceedings, conceptual articles, and book chapters have been removed. First, confer-
ence proceedings and book chapters shall be eliminated as these do not always guarantee rigid quality 
compared to a peer-reviewed article, and are not always available for access, for example, Biernacki et  al. 
(2018). Also, this research focuses only on empirical studies because these involve actual data that were 
taken from Gen Z participants’ perspectives. Therefore, conceptual studies, e.g. Jayathilake et  al. (2021), 
are also removed. As a result, the final database for further analysis comprises 246 articles for final review.

In the next step, to ensure that all works extracted in our search belong to the topic of career from 
Gen Z’s perspectives, the titles, abstracts, and keywords of all 246 publications were manually read. These 
works were subsequently re-considered based on the relevance of the document to the topic of inves-
tigation in this study, i.e. career-related topics from the lens of Gen Z. A large number of articles, there-
fore, have been excluded as they may focus on other subjects such as educators (Mahesh et  al., 2021), 
manager and HR Department (Chillakuri, 2020) rather than Generation Z. In this phase, three authors 
conducted the analysis separately and met up on a periodical basis to compare, discuss, and reconcile 
the results. Based on this review of eligibility, 138 publications were removed, leaving the remaining 108 
publications to be used for analysis.

Data analysis

The 108 documents were exported from the Scopus database with their bibliographic data. Data analysis 
first consisted of descriptive statistics, for example, document number by year, country, journal, and 

Table 1. T able of synonyms.
Original word Synonyms and different parts of speech

Generation Z Gen Z; Gen Zers; Z Generation; iGen; Zoomer; Zoomers
Igeneration; Generation-Z; GEN-Z; Z-generation; GenZ; Generation of Z; Post millennial; Post-millennial; Postmillennial

Career Careers; Job; Jobs; Employment; Employee; Occupation; Occupations; Vocation; Vocations
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author. Also, it included bibliometric analysis such as citation and bibliographic coupling analysis 
(Ortiz-Pimentel et  al., 2020; Sakdiyakorn et  al., 2021). Excel and VOSviewer bibliometric software were 
used to perform the bibliometric analyses.

Results and discussion

Overall volume and growth pattern

The overall volume and growth pattern of these publications in Gen Z self-perceived career topics are 
presented in Table 3 and Figure 2.

Figure 1.  PRISMA diagram describing the collection of research on Generation Z careers from the Scopus database.

Table 2. S earch queries.
Search query for keywords (TITLE-ABS-KEY (‘generation z*’ OR ‘Gen Z*’ OR ‘Post millennial*’ OR ‘Z Generation*’ OR ‘iGen*’ OR 

‘post-millennial*’ OR ‘Zoomer*’ OR ‘Igeneration*’ OR ‘Generation-Z*’ OR ‘GEN-Z*’ OR ‘Z-generation*’ OR ‘GenZ*’ 
OR ‘Generation of Z*’ OR ‘Generation XYZ*’ OR ‘Postmillennial*’) AND TITLE-ABS-KEY (‘career*’ OR ‘job*’ OR 
‘employ*’ OR ‘occupation*’ OR ‘vocation*’))

Search query for filtering 
parameters

(TITLE-ABS-KEY (‘generation z*’ OR ‘Gen Z*’ OR ‘Post millennial*’ OR ‘Z Generation*’ OR ‘iGen*’ OR 
‘post-millennial*’ OR ‘Zoomer*’ OR ‘Igeneration*’ OR ‘Generation-Z*’ OR ‘GEN-Z*’ OR ‘Z-generation*’ OR ‘GenZ*’ 
OR ‘Generation of Z*’ OR ‘Generation XYZ*’ OR ‘Postmillennial*’) AND TITLE-ABS-KEY (‘career*’ OR ‘job*’ OR 
‘employ*’ OR ‘occupation*’ OR ‘vocation*’)) AND (LIMIT-TO (SUBJAREA, ‘SOCI’) OR LIMIT-TO (SUBJAREA, ‘BUSI’) 
OR LIMIT-TO (SUBJAREA, ‘ECON’) OR LIMIT-TO (SUBJAREA, ‘ARTS’) OR LIMIT-TO (SUBJAREA, ‘DECI’) OR LIMIT-TO 
(SUBJAREA, ‘PSYC’)) AND (LIMIT-TO (DOCTYPE, ‘ar’)) AND (EXCLUDE (PUBYEAR, 2022)) AND (LIMIT-TO 
(LANGUAGE, ‘English’))
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Notably, all recorded articles date back to 2016. In 2018, despite quadrupling compared to the previ-
ous year, the number of papers on this specific research area continues to be still rather limited in 
number, with eight articles. It is, however, worth mentioning that the year 2018 also marks the record 
of the highest cited paper to date, Goh and Lee (2018). The years from 2019 onwards witnessed a radical 
increase in the number of publications each year, which has shown an increasing interest among schol-
ars attributable to the theoretical and practical implications this research topic might bring (Kamble 
et  al., 2021). The explanation for this late start probably lies in the fact that given the most commonly 
accepted definition of the Gen Z birth cohort’s age bracket (Chillakuri, 2020), the oldest ones were born 
in 1997, which makes 2017 the year when most of this cohort are likely to join the workforce (Leslie 
et  al., 2021) and the career topic has become significant for them.

Countries

Table 4 and Figure 3 illustrate leading countries in this research field in terms of the first author’s affili-
ation. From the number of publications, it could be seen that this topic arouses scholars’ interest in four 
continents, i.e. Australia, America, Europe, and Asia. The United States outnumbers other countries in the 
top list with 26 published papers, which nearly doubles the second-ranked country – the United Kingdom. 
India emerges with ten publications, while the remaining countries in the top list merely have a one-digit 
number of articles. Besides, according to the income classification by the World Bank (World Bank, 2022), 
eight out of 12 countries in the table belong to the high-income group and appear to exert remarkably 
more interest in this particular field.

Interestingly, based on citation number, the rank of leading countries has changed. Even though the 
United States dominates in terms of the number of papers, Australia, with 325 citations, turns out to 
trigger the highest response for the works, mostly thanks to the article by Goh and Lee (2018). The 
United Kingdom stays in the top three with a three-digit number of citations, while other European and 
Asian countries appear to have relatively limited impacts.

Table 3. T he growth trajectory of research on Gen Z’s 
careers from 2016 to 2022.
Year Number of publications

2016 1
2017 2
2018 8
2019 11
2020 19
2021 29
2022 38
Total 110

Figure 2. T he growth trajectory of research on Gen Z’s careers from 2016 to 2022.
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Top authors

Our database indicates that between 2016 and 2022, 312 authors contributed 108 papers to the litera-
ture on Generation Z’s self-perceived careers. Table 5 ranks the nine most prolific authors according to 
their overall number of publications. The literature on Generation Z is in its early phases (Chillakuri, 
2020), which explains why even the most active author Goh (2018, 2019, 2021) published only four arti-
cles, followed by Sun (2021, 2022) with three. The other authors, who equally ranked third on the list, 
each produced two articles.

Table 5 also presents the nine most influential authors based on the number of citations of their 
publications, which reflects their impact and degree of acceptance in the subject fields (Donthu et  al., 
2021). As the most prolific author in the discipline, Goh’s four articles received 266 citations. Lee, a 
co-author of Goh, has 134 citations for one publication and ranks second. These top authors obtained 
three-digit citations, while the following seven got between 43 and 68 citations for their publications. 

Table 4.  Leading countries in GenZ’s Career as counted by the number of publications and citations (2016–2022).
ID Country Documents ID Country Citations

1 United States 26 1 Australia 325
2 United Kingdom 15 2 United States 244
3 India 10 3 United Kingdom 111
4 Australia 9 4 India 71
5 Hungary 7 5 Hungary 70
6 Czech Republic 5 6 Czech Republic 57
7 Indonesia 5 7 Poland 53
8 Poland 5 8 South Korea 33
9 China 4 9 Thailand 32
10 Lithuania 4 10 China 25
11 Malaysia 4 11 Malaysia 23
12 Romania 4 12 Lithuania 22
13 Thailand 4
14 Ukraine 4

Figure 3. G eographical distribution of Gen Z’s career publications across different countries in the period from 2016 to 
2022.
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Interestingly, Sun, the second most productive author in the field, is not included in the top nine highly 
cited authors since his three papers receive limited citations, while Lee co-authored only one publication, 
Goh and Lee (2018) but is recognized as the second most influential scholar.

Collaboration network

The degree of influence of an author is reflected not only through scientific output and citation number 
but also their collaboration with other authors. Figure 4 shows the map of co-authorship between schol-
ars on the topic of self-perceived careers of Generation Z. Totally, 312 authors from 97 research clusters, 
of which Goh and Sun form the two largest ones. This is consistent with the leading positions of these 
two authors in this body of literature. Next, the research clusters of Aoishi, Cabuso, and Rowley are also 
of considerable size with the collaboration with various researchers. Several smaller groups can also be 
witnessed, for example, the ones of Ahokangas, Jones, and Bickham.

When the collaboration network of authors is analyzed in relation to time in Figure 5, the brightest 
clusters represent those who newly published in 2022, and darker nodes represent those who published 
earlier, around 2019 or before. The largest group of Goh is a well-established one but seems to be less 
active than other leading groups in recent years. The newly emerging and strong clusters are those of 
Aoishi, Rowley, and Ahokangas.

Top journals

There was a total of 108 articles published in 85 different journals, covering a variety of research 
areas and career aspects. This diversity of publication sources indicates that Generation Z’s 

Table 5.  Leading authors in Gen Z’s careers the literature as accounted by the number of publications and total  
citations (2016–2022).
ID Author Documents ID Author Citations

1 Goh E. 4 1 Goh E. 266
2 Sun J. 3 2 Lee C. 134
3 Jie F. 2 3 Jie F. 68
4 Chillakuri B. 2 4 Chillakuri B. 59
5 Baum T. 2 5 Baum T. 44
6 Fuxman L. 2 6 Fuxman L. 43
7 Mahmoud A.B. 2 7 Mahmoud A.B. 43
8 Mohr I. 2 8 Mohr I. 43
9 Reisel W.D. 2 9 Reisel W.D. 43

Figure 4.  Co-authorship map of Gen Z’s careers literature (2016–2022) (display 396 authors, threshold 1 article).
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self-perceived careers are increasingly attracting the attention of scholars from various disciplines. 
Table 6 presents the ten most active sources in Scopus Data from 2016 to 2022. Sustainability, a 
multidisciplinary journal, is the top source with eleven articles. This small number of publications, 
even in the most active journal, could be explained by Generation Z’s recent entry into adulthood 
and participation in the labor market (Frunzaru & Cismaru, 2018). International Journal of Contemporary 
Hospitality Management ranks second with four articles, followed by the International Journal of 
Hospitality Management and Kybernetes, each with two. The top ten journals have contributed almost 
one-third of all Gen Z’s self-perceived career publications between 2016 and 2022. Regarding the 
citation count, presented in Table 7, the top cited journal is the International Journal of Hospitality 
Management, with 224 citations which are over four times higher than the second-ranked journal 
(Sustainability), with 61 citations.

Most influential documents

The most influential articles, recognized by the number of citations (Ding & Cronin, 2011), in the body 
of literature regarding Gen Z’s career, are summarized in Table 8. The top two cited papers, both pub-
lished in the International Journal of Hospitality Management, are the works of Goh in collaboration 
with other researchers which received 134 and 68 citations, respectively. This information confirms the 
leading position of this author as the most productive and influential scholar as well as the International 
Journal of Hospitality Management as the top source of publication in this newly emerging 
research field.

Among the top ten most cited articles, four of them focus on Generation Z in the hospitality sector 
(Goh & Lee, 2018; Goh & Baum, 2021; Goh & Jie, 2019; Goh & Kong, 2018). This shows a sizeable atten-
tion of scholars in the hospitality discipline for this young cohort of the workforce. Furthermore, given 
the ongoing scarcity of workers in the field globally and the increasing dominance of Generation Z as a 

Figure 5.  Co-authorship Map with Overlay Visualization (2016–2022) (display 396 authors, threshold 1 article).

Table 6. T op ten leading sources in Gen Z’s careers research area rated by publication 
number (2016–2022).
No Source Documents

1 Sustainability (Switzerland) 11
2 International Journal of Contemporary Hospitality Management 4
3 International Journal of Hospitality Management 3
4 Kybernetes 3
5 Academy of Strategic Management Journal 2
6 Benchmarking 2
7 Journal of Hospitality and Tourism Management 2
8 Management Research Review 2
9 Problems and Perspectives in Management 2
10 Quality - Access to Success 2
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major labor force, it is very likely that this research topic might be even of more critical importance in 
the upcoming future.

Main and trending topics

To figure out the topics frequently investigated by scholars in this body of literature, the co-occurrence 
map of author keywords is constructed as in Figure 6. The mapping of 273 keywords reveals some main 
aspects related to the studies of Gen Z’s career viewpoint. First, the study of Gen Z in comparison with 
other generations, especially Gen Y, appears to be a prominent one. This trend may reflect the current 
demand of organizations to address the challenges related to generational differences in the workplace. 
With the recent entrance of Gen Z to the workforce, some organizations may have four or even five 
different generations all working together (Benítez-Márquez et  al., 2022). This diversity may result in con-
flicts among employees due to generational biases, stereotypes, and misperceptions (Kay, 2019) as well 
as discrepancies in learning styles, beliefs, and communication styles (Arora et  al., 2020). As a result, the 
understanding of differences in generations’ work preferences may help organizations manage workforce 
diversity more effectively. Some other popular topics that might be beneficial to human resource prac-
titioners in attracting, retaining and developing the workforce include Gen Z’s work values, motivation, 
career choice, and job pursuit intention. Second, the theory that has been used extensively in this body 
of literature is the theory of planned behavior, and Q-methodology appears to be a specific method that 
has been employed. Third, the context of the hospitality industry also appears in the map, as highlighted 
in the previous parts of top journals and top articles. Fourth, social media is reported as an important 
factor in Gen Z’s career research.

A closer look into the keyword map with a timeline (Figure 7), in which the lighter nodes are for 
the topics that have been investigated more recently than the darker ones, sheds light on the trending 
topics that might attract more attention from researchers in the future. These include employee 
engagement, personality traits, job pursuit intention, entrepreneurial careers, entrepreneurial inten-
tions, employer attractiveness, and authentic leadership. Researchers who are studying this field or 
have newly entered can consider these as some starting points to form their research questions and 
research design.

Conclusion and future research directions

This paper presents a structured review of the self-perceived Generation Z’s careers research field, or in 
other words, investigating the studies on ‘beauty in the eyes of the beholder’. In regard to research 
question 1, overall, it shows a newly emerging research field in its early phase with still a limited num-
ber of publications and scholars, i.e. 108 empirical articles and 312 authors from 2016 to 2022. This area 
of research is growing and promising, evidenced by a radical increase in the amount of literature in 
recent years. The geographic dispersion of the works indicates the United States and the United 
Kingdom as the hubs of knowledge of Generation Z’s self-perceived career literature. The diffusion of 
the work into Asia has also strongly emerged with authors from India, Indonesia, and South Korea, 

Table 7. T op ten leading sources in Gen Z’s careers research area rated by citations num-
ber (2016–2022).
No Source Citations

1 Journal of Hospitality and Tourism Management 224
2 Sustainability (Switzerland) 61
3 International Journal of Contemporary Hospitality Management 55
4 Journal of Competitiveness 37
5 Human Resource Management International Digest 31
6 Tourism and Hospitality Research 31
7 Business Horizons 29
8 Polish Journal of Management Studies 29
9 Journal of Organizational Change Management 28
10 International Journal of Management Education 27
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though their impacts are still quite limited. For research question 2, the bibliometric analysis reveals 
some leading positions in the field. First, Goh is recognized as the top author in many aspects: the most 
productive scholar in terms of article number, the most influential researcher regarding citation number, 
and a highly collaborative scholar who leads a well-established research cooperation network. In terms 
of research question 3, Sustainability is the key journal publishing on Gen Z’s career for the number of 
articles and the Journal of Hospitality and Tourism Management is the most impactful source of publi-
cation with the highest level of citations. These should be the outlets that researchers who begin to 
explore the field should pay attention to so that they can be updated with some of the most significant 
developments of the concept. Also, the Foci of sources in which Generation Z’s self-perceived career 
literature was published are diverse, as the sources of documents include journals of multiple disci-
plines. This implies that a Gen Z’s self-perceived career may be a topic of interest to scholars of various 

Table 8. T op ten most influential publications in Gen Z’s careers literature ranked by number of citations (2016–2022).
ID Title Authors Year Citations Journal Key words

1 A workforce to be reckoned 
with: The emerging pivotal 
Generation Z hospitality 
workforce

Goh E., Lee C. 2018 134 International Journal of 
Hospitality 
Management

Generation Z; Hospitality 
career perceptions; 
Hospitality industry; Theory 
of planned behaviour

2 To waste or not to waste: 
Exploring motivational 
factors of Generation Z 
hospitality employees 
towards food wastage in 
the hospitality industry

Goh E., Jie F. 2019 68 International Journal of 
Hospitality 
Management

Food wastage; Generation Z; 
Hospitality employees; 
Hospitality industry; Theory 
of planned behavior

3 The employees of baby 
boomers generation, 
Generation X, Generation Y 
and Generation Z in 
selected czech corporations 
as conceivers of 
development and 
competitiveness in their 
corporation

Jiří B. 2016 37 Journal of 
Competitiveness

Baby boomers; Generation 
gap; Generation X; 
Generation Y; Generation Z; 
Human capital; 
Traditionalists; Workplace

4 Job perceptions of Generation 
Z hotel employees towards 
working in Covid-19 
quarantine hotels: the role 
of meaningful work

Goh E., Baum T. 2021 33 International Journal of 
Contemporary 
Hospitality 
Management

Meaningful work; Quarantine 
hotels; Self-isolating guests; 
Theory of planned 
behaviour

5 Theft in the hotel workplace: 
Exploring frontline 
employees’ perceptions 
towards hotel employee 
theft

Goh E., Kong S. 2018 31 Tourism and Hospitality 
Research

Employee theft; hospitality and 
tourism; hotel internships; 
theory of planned 
behaviour; undergraduate 
students

6 Generation Z entering the 
workforce: the need for 
sustainable strategies in 
maximizing their talent

Chillakuri B., 
Mahanandia R.

2018 31 Human Resource 
Management 
International Digest

Generation Z; New age 
workforce; Sustainable 
strategies; Technology 
adaption

7 Here comes Generation Z: 
Millennials as managers

Gabrielova K., 
Buchko A.A.

2021 29 Business Horizons Generational cohort theory; 
Generational differences in 
the workplace; 
Leader-member exchange; 
Managing Generation Z; 
Millennials as managers; 
Work values framework

8 Generation Z’s sustainable 
volunteering: Motivations, 
attitudes and job 
performance

Cho M., Bonn 
M.A., Han S.J.

2018 29 Sustainability 
(Switzerland)

Generation Z; Sustainable 
volunteering; Team 
cohesiveness; Training 
appropriateness; 
Volunteering motivation

9 Generetion z on the labour 
market – Do they trust 
others within their 
workplace? [Pokolenie z na 
rynku pracy - Czy w swoim 
miejscu pracy ufają innym?]

Lazányi K., Bilan Y. 2017 29 Polish Journal of 
Management Studies

Culture; Employment; 
Generation Z; Trust

10 Understanding Generation Z 
expectations for effective 
onboarding

Chillakuri B. 2020 28 Journal of Organizational 
Change Management

Generation Z; 
Inter-generational issues; 
Interpretive research; 
Onboarding
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areas, and those who aim to publish their papers can have a broader look at not only those outlets 
with a scope regarding career or human resource management topics but also journals in other fields, 
most notably those in Tourism and Hospitality areas.

Regarding researchers who want to enter this research field, the leading documents identified in this 
study might be a good starting point. These include papers that have been well-established in terms of 
citations in the research field. They also cover important topics such as the comparison between 
Generation Z and previous generations (Bejtkovsky, 2016), job perceptions (Goh & Baum, 2021), motiva-
tions (Cho et  al., 2018), and expectations (Chillakuri, 2020).

The limitations of Generation Z’s self-perceived career research field can also be indicated. Firstly, even 
though a considerable number of scholars contributed intellectually to the field (312 authors in total), 

Figure 6. N etwork visualization map of co-occurrence keywords in GenZ’s careers research field (2016–2022) (total 
number of keywords: 273).

Figure 7.  Keyword co-occurrence map with overlay visualization in Gen Z’s career research field (2016–2022).
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this body of literature is still highly fragmented, with the top author only publishing four articles. The 
limited number of countries involved, i.e. 50 countries, needs consideration. The growth in geographic 
locations of studies about Generation Z’s career is desired, as data from less developed nations and areas 
may reveal different perspectives and facilitate the development of Generation Z’s careers from a 
multi-culturally and globally relevant viewpoint.

Overall, Generation Z’s self-perceived career field is growing and tends to be increasingly relevant 
when more members of this cohort join the workforce. Significant room for further development still 
exists given the limited overall output of the field as well as the small number of impactful publications. 
These figures are expected to grow in the near future, given the potential of this concept as well as the 
established foundation provided by the existing research. This also suggests various future research 
directions as below.

Methods

While a bibliometric network offers the advantage of analyzing large amounts of complex bibliographic 
data easily by focusing on core dimensions of the dataset, it also comes with the drawback of informa-
tion loss, e.g. the citation network only shows who is citing from whom but cannot identify the reason 
why this happens (van Eck & Waltman, 2014). To gain more detailed insights, future literature review 
research may include content analysis of important publications. Longitudinal analysis is also recom-
mended to investigate the evolution of Generation Z’s self-perceived career literature over time. By doing 
so, studies could enhance the existing literature and provide valuable input for managers and policymak-
ers in designing strategies and practices aligned with the young generation’s aspirations and 
trajectories.

Languages

This analysis is limited to English-language sources while excluding documents in other languages. 
Therefore, future studies should consider investigating research written in other languages. From the 
Scopus database, various Generation Z career studies are reported in Russian (Shilova, 2021), Spanish 
(Gutiérrez Arenas et  al., 2022), or Korean (Chae & Kim, 2022). Consequently, it is suggested that future 
studies may include studies in those languages to gain a multicultural perspective of how Generation Z 
in different parts of the world perceive their careers.

Data

The primary source of data for this study is limited to Elsevier’s Scopus database, therefore, future 
research can consider combining data from multiple databases, among which Web of Science is referred 
to as most preferred in the field of business and management (Sahni & Singh Kaurav, 2023).

Research topics for empirical studies

This study’s co-occurrence map of author keywords suggests some promising research topics for research-
ers conducting empirical studies. These include (1) comparison between generations co-existing in the 
workplace (2) Generation Z’s work values, motivation, career choice, and job pursuit intention; (3) attract-
ing, retaining, and developing Generation Z; (4) impacts of social media in Gen Z’s career. In addition, 
more recent research reveals the topics that are attracting attention, including (1) employee engage-
ment; (2) entrepreneurial careers and entrepreneurial intentions; (3) employer attractiveness, and (4) 
authentic leadership.
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